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VOlume 18, nO. 4Join the seFA board for a Free 

meet & Greet in Florida
The nexT SeFA BoArd MeeTing iS 
SeT For noveMBer 2, 2019 AT The 
gAylord PAlMS hoTel in KiSSiM-
Mee, Fl.  The BoArd And CoMMiT-
Tee MeeTingS runS FroM 9:00 AM 
- 12:00 noon.

All members are invited -- and encouraged-- 
to join the meetings.  Key discussions will re-
volve around education, membership, servic-
es, and of course the upcoming SDLS 2020 
held at the same location.

The Board meeting will be followed by an 
Afternoon Roundtable from 1:00 - 3:00, a 

tour of the Gaylord Convention Center Property at 3:00, and then the Board will be having 
a dinner at a local restaurant.

JOIn us FOr A Free meet & Greet rOundtAble!
SEFA is also starting a new program:  Meet & Greet Roundtable with the Board.  Each 
Board Meeting will feature a presentation and open discussion on “Industry Best Prac-
tices”.  This Roundtable will feature a discussion on effective Social Media Marketing 
approaches, ways to promote your business, and ways to build a strong business team.

Norman Way, Vice President of Puritan Cleaners, will explore some of their key concepts 
for marketing, team building, and investing in your company personnel.  Puritan Cleaners 
is renowned in the industry as one of the most progressive companies when it comes to 
both team building and unique marketing strategies.

“I am really excited about this program,” expressed Rhonda Eysel, SEFA President. “I re-
ally love learning from other drycleaners about how they have become successful.  I also 
enjoy when we can all share ideas, thoughts, problems -- and solutions.  This is one of the 
hidden benefits we have all gotten from being on the Board, and this program builds on it.  
By bringing in successful drycleaners from other regions, we are gaining valuable insight 
into how the industry is changing, and how we can take advantage of these opportunities.”

The program will run from 1:00 - 3:00 on Saturday, November 2 at the Gaylord Palms 
Hotel.  The program is free to all members.  If you are interested please contact Peter Blake 
at 617-791-0128 or by email: peter@sefa.org.
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Is your business changing, and 
how are you Adapting?
i AM Sure you All Are Feeling The 
SAMe PreSSureS And SAMe ChAl-
lengeS we Are.  helP iS hArd To 
Find And KeeP. over The CounTer 
voluMe iS down.  we Are Seeing 
leSS oF The TrAdiTionAl dryCleAn 
only gArMenTS in For ProCeSSing.

I know we are not alone with those challenges.  
Our business has had to face those challenges 
and realize there are opportunities.  We have 
had to look at the landscape and try and pinpoint 
areas where we can do better, and reach more 
people.

For us, one of our key areas of growth was a 
contract with the military base near us.  It was an 
unbelievable amount of work, and a prolonged process to get the contract.  We were 
pretty discouraged through the process wondering if we were doing the right thing -- 
but we did it, and it has been a huge boon for our business.

Now my main headaches are finding personnel and employees capable of doing the 
work.  Like I said before, we all share those challenges.

What are you all doing differently?  I know we are looking at increasing wash-dry-
fold.  This is a growing service in our area.  We are starting to gear our marketing 
towards the working families and enticing them to outsource their chores and create 
more family time.  I would really love to hear some of the changes and new opportuni-
ties my fellow drycleaners are making.

bOArd meet & Greet
As you see on the front page, we are trying a new program.  When the Board meets, 
we are looking to bring in a notable drycleaner from another region to discuss best 
practices as part of an open discussion.

I have gained so much knowledge and experience through my Board participation 
over the years, and wanted to develop a way to share that with all our members.  The 
program is free for members to attend.  It is a chance to learn and share ideas.

The SEFA Board moves its meetings between all the states in the region, so we will 
hopefully come to a city close enough for you all to join in. It is fun, social -- and 
professionally rewarding!

Lastly -- we do have openings on the SEFA Board and are looking for people from 
South Carolina, Tennessee, and Georgia that want to get involved.  If interested please 
reach out to me directly or call Peter Blake at the SEFA Office to learn more. 

Rhonda Eysel, 
SEFA President

Rhonda Eysel
Master Kleen Dry Cleaners

(706) 323-7774/ Rhonda@masterkleen.net

PreSidenT’S MeSSAge.. .
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A Certificate of Insurance Can Save You From  
Paying Unnecessary Claims
Written By Jackie Smith, Henderson Insurance (Columnist for Cleaner & Launderer Magazine)

reCenTly, i hAd An in-
Sured CAll And ASK 
“My lAndlord wAnTS 
Me To Provide A Coi.  
whAT iS A Coi?”  Coi 
iS ShorT For CerTiFi-
CATe oF inSurAnCe. 
lAndlordS AlwAyS 
requeST TheM.  

If you are doing work for ho-
tels or other businesses, they 

always request them.  Below I will outline what a COI is and why 
it is so important for YOU to obtain them from contractors that are 
doing work for you. 

WhAt Is A certIFIcAte OF InsurAnce?  
A certificate of insurance is a document used to provide proof of 
insurance coverage.  It will contain information on the types and 
limits of coverage, the named insured, policy number and effec-
tive dates. It verifies that a business has active insurance coverage. 
This proof of insurance does not take place of the actual insurance 
policy. 

WhO needs A certIFIcAte OF InsurAnce? 
Certificates are usually requested by the opposite party in an agree-
ment or contract.  As I indicated above, your Landlord will defi-
nitely request one.  If you are leasing equipment, the leasing Com-
pany will also request one. Quite often, these 3rd parties will also 
ask to be named as additional insured.  YOU need certificates of 
insurance as well.

As a business owner, you need to protect your business.  You have 
many independent contractors that you do business with.  Do you 

send your shirts out?  Do you have equipment repair people work 
on your machines?  Do you have a cleaning service that cleans 
your location?  You must ask these contractors for a COI.  This will 
protect you in the event the contractor is injured while performing 
the work for you.  Your independent contractors must be insured.  

I have one drycleaner who hired a mechanic to repair her pants 
press.  In the process, a piece of metal came up and hit the repair-
man in the eye.  After medical treatment, he lost eyesight in his 
eye.  He filed a claim under the drycleaner’s liability policy and 
received a settlement.  Consequently, the drycleaner’s policy was 
non-renewed and that drycleaner had to pay more premiums for 
the next 3 years. 

We often get calls from an owner of an agency/drop store stat-
ing the plant that does their dry cleaning has ruined a garment.  
The plant will not take responsibility.  It is important for you to 
have a COI showing that plant has coverage.    If you have worker 
compensation coverage, it is imperative that you obtain proof of 
insurance OR the Insurance Company may charge your payroll 
for these contractors.  Worse case, the Company could non renew 
your policy if you hire subcontractors who do not have insurance 
coverage. 

WhO Issues the certIFIcAte OF InsurAnce?  
The Insurance agent or Broker.  Your subcontractor will need to 
contact their agent/broker for the COI.  If your business needs to 
provide proof, you would call your agent/broker.  Generally the 
COI can be produced quickly.  At Henderson Insurance Agency, 
we have a 24 hour turn around (or sooner)

In the event you do not know what one looks like, there is a sample 
COI on the SEFA website.  This should be a very important part 
of your insurance coverage.  If you have any questions about COI, 
call your Insurance Agent and discuss it with him/her.

Sudden Plant Closing Affects Members
MeMBerShiP AlerT.. .

AS MAny oF you Are AwAre, SherMAn leATher 
CleAnerS, A lArge leATher And Suede whole-
SAler For PorTionS oF The SeFA AreA reCenTly 
ShuT Their doorS And CloSed Their BuSineSS 
wiThouT wArning.  ThiS leFT MAny MeMBerS in 
A Bind AS They STill held nuMerouS gArMenTS 
on Their ProPerTy And wiTh no wAy To reTrieve 
TheM.

This article below is reprinted from Cleaner and Launderer Maga-

zine and highlights the way to protect yourself in events like this.  
The company has filed for bankruptcy and for many there has been 
little success in retrieving the garments that were sent to them.

Members are faced with filing insurance claims on their own li-
ability policies -- with some being told they do not have coverage.  
Please review the article below to properly protect yourselves in 
similar situations.

In the meantime, SEFA is working to assist members affected by 
this situation.  If you need help, contact Peter Blake at the SEFA 
Office: peter@sefa.org or 617-791-0128.
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DLI-NCA 2020 Getaway Conference in Mexico
eduCATion evenT.. .

The PoPulAr 
dli-nCA geT-
AwAy ConFer-
enCe iS Moving 
To PuerTA vAl-
lArTA, MexiCo.  
The leAderShiP 
ConFerenCe iS 
SCheduled For 
JAnuAry 16-19, 

And iS Being held AT The All-inCluSive grAnd 
velAS rivierA nAyAriT reSorT. 

“The resort is amazing”, observed Peter Blake, SEFA Executive 
Director, “and the program that is being put together is high-cal-
iber.  Members need to take advantage of this opportunity.  The 
program sells out every year, so I urge everyone to register early.”

Three speakers are lined up for the DLI-NCA 2020 Conference, 
Topics were chosen based on survey responses from previous 
attendees and are designed to help drycleaning business owners 
identify opportunities in their businesses.

GlObAl hOspItAlIty expert tO spOtlIGht 
excellent custOmer serVIce
Peter Kressaty is scheduled to help attendees set their businesses 
apart through customer service. As Executive Vice President of 
the Forbes Travel Guide Global Partner Services Team, Kressaty 
is part of a team that scouts hotels, restaurants, and spas world-
wide, searching for the best in customer service. When his team 
identifies properties as offering excellent customer service, Forbes 
invites the property to join its travel platform. Kressaty will share 
stories about what he has seen and learned in his global search for 
the absolute best customer experience and ideas to help attendees 
take their service to the next level.

the eVOlutIOn OF leAdershIp And the 
emerGInG mIllennIAl GenerAtIOn
Leadership styles must change to manage transitions in the mar-
ketplace for workers. In a few short years millennials will account 
for 46% of your employees and in less than a decade, millennials 
will dominate and comprise 88% of the U.S. workforce. Millenni-
als are the largest generation in U.S. history and their impact on the 
economy will be immense. For companies to succeed, their leaders 
must evolve. This presentation will highlight the steps necessary 
to challenge and lead a new and uniquely different workforce. At-
tendees will learn how to expand their understanding by defining 
purpose and communicating differently. 

John Dame has helped presidents and CEOs project their values 
into the corporate culture to reduce turnover. His success, particu-
larly in minimum-wage factory settings can help drycleaning busi-
ness owners retain top talent and cut turnover costs. 

estAblIsh GrOWth strAteGIes tO buIld 
mOre prOFIts
David Winford is a Small Business Profit Expert and Business 
Coach who has helped small business owners achieve profit 
growth and build multimillion-dollar businesses since 1995.

Winford helps small business owners double profits and grow. His 
creative thinking and talent for simplifying sophisticated business 
strategies position him to help drycleaning business owners estab-
lish growth strategies and build business profits.

AbOut the resOrt
The family-friendly destination for the DLI-NCA 2020 Five-Star 
Brainstorming Conference, Jan. 16-19 is the luxurious, all-inclu-
sive Grand Velas Riviera Nayarit resort in Puerto Vallarta, Mexico. 
The resort received a “five out of five” rating on TripAdvisor.com. 
Attendees will enjoy:

• Cocktail reception the night before the conference begins

• Award-winning spa and fitness

• Incredible dining and entertainment

• Activities for babies, kids, and teens

• Guest suites of 1,000 sq. ft. or more.

“The change to Mexico is also exciting,” concluded Blake, “and 
should allow more people to attend.  This is a great opportunity to 
join together with your peers from around the country and share 
information and experiences.  Some of the biggest benefits of these 
types of programs is the chance to unwind, make new acquaintanc-
es, and learn from each other.  No matter where you are located, 
other drycleaners are having the same growing pains and same 
challenges you are facing.  Sometimes, the best way to overcome 
these challenges is to explore them with your fellow cleaners.”

Attendees may also book trips off-site for snorkeling and scuba 
diving in the coral reefs or boat rides and kayaking. On land, at-
tendees may enjoy the local shopping scene, zip lining through the 
forests ,or hiking in the jungle, among other activities.

The associations negotiated reduced room rates for this property. 
All prices are for double occupancy. Room availability may be 
limited for days before and after the conference dates.

• Master/Parlor Suite: $570

• 1 Bedroom Family Suite: $710

• Wellness Suite: $740

• Grand Class Suite: $770

For more information or to register for this event, 
call DLI’s Melissa Wagner at 800-638-2627.
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800.542.7769 // www.arrowcare.com

L E AT H E RCA R E  S E RV I C E S

   •  Leather & Suede Cleaning   
       & Refinishing
   •  Leather & Suede Handbags
   •  Leather & Suede Repairs
    • Designer Leathers
   •  Shearlings
   •  UGGs
   •  Fur Trim Cloth & Leather
    • Fur Lined Leathers
   •  Professional Fur Cleaning
    • Wedding Gown Cleaning &  
       Presevation
    • Reweaving & More

America’s Most Recommended Specialty Cleaner

MoST oF The CleAnerS i 
Know do A greAT deAl oF 
PhilAnThroPy And CoM-
MuniTy ServiCe worK, 
BuT you SeldoM heAr 
ABouT iT.  CleAnerS And 
oTher SMAll BuSineSSeS 
Are heSiTAnT To Mix Their 
MeSSAgeS, And i hAve To 
wonder why?

Does the promotion or acknowl-
edgement of a community service or support of a charitable orga-
nization lessen the effect or the benefit?  Is there a fear people will 
look at their involvement differently because they are “receiving 
a benefit” from donating their time and/or financial support?  I am 
confident when I say -- NO!  It does not lessen your commitment 
or your generosity.  It provides the efforts with a greater platform 
and raises the awareness.

One of the first lessons I learned in Association Management was 
the definition of Public Relations:  Doing a good job, and telling 
people about it.”  I have always taken that to heart and have tried 
to assist businesses in embracing that philosophy.  There seems to 
be a hesitation for people to talk about themselves and the good 
work they do.  Many times it is because the reasons they are doing 
it is not to promote the business, but to support the community.  
They don’t want people to question their motives.  Other times, it 
is because the charity or endeavor is a personal rather than profes-
sional relationship.

Trust me, no one who receives your support is going to questions 
your motives -- they are just going to be excited to have you help 
with the cause.  More often than not, by you talking about it and 
promoting the service or program will entice other people to get 
involved.  By spotlighting the programs that are important to you, 
and highlighting the work you do on their behalf can spur more 
people to join you in the cause.

I have a very good friend that is involved with “Relay for Life” 
which is a nationwide program fighting for cancer research.  A 
great cause without a doubt.  Through a personal email, he sent 
me information on the event including why he was participating 
and providing an opportunity to support him.  When I asked him 
if he sent it out to his customers in his email newsletter he was 
taken aback.  He felt his customers would be put off by his solici-
tation.  As a friend, a customer, and a member of the community I 
disagreed.  I believe the opposite is true: his customers would be 
proud of him, many would choose to support him in the event, and 
the community is better off.  More awareness and a greater oppor-
tunity to raise money.  I helped him craft an email that we sent to 
his customers and it was a great success.

This is not a unique story.  I have helped others with charity bike 

rides, clothing drives, Boys and Girls club events.  Be proud of 
your community involvement and showcase your commitment!  
Don’t be afraid to promote your involvement.

I know you are not doing it to get more business, but sometimes 
relating to people in the community, and sharing experience can 
build a better relationship -- that can lead to more business.  That 
is okay, and a great ancillary benefit.

WhAt cOmmunIty relAtIOns prOGrAms dO 
yOu suppOrt?  
I would love to hear about the work you do in your community.  
“Read to Ride”, Coat drives, new suits for unemployed, Big Broth-
ers and Big Sisters programs -- the list is endless.  I want to hear 
what you are involved in, and we can possibly highlight these pro-
grams in future articles here, or on the Association Facebook page.

Do you need help promoting these events?  Not sure where to start 
or how to get the word out?  I personally believe social media 
platforms and e-mail blasts are the most effective ways.  As I men-
tioned, I have helped create e-mail blasts for people in the past, 
write articles, and press releases.  We are all interested in doing the 
right thing, and doing what we can to give back to the community, 
and I would be glad to help.  Reach out if you need!

philanthropy Vs. marketing
BuSineSS develoPMenT.. .

written by Peter Blake, SeFA executive director



Insurance Archeology Can Protect Your Business
Written By Jeff Carnahan, LPG President, EnviroForensics

onCe i MeT wiTh A dry 
CleAner who SAid he 
hAd gone To The AT-
TiC in SeArCh oF hiS 
old BuSineSS PACK-
Age PoliCieS. 

He explained that he had no 
idea before visiting an at-
torney that these old expired 
insurance policies could be of 

any use to him. Since they were package policies, they contained 
multiple lines of insurance. Parts of the policy provided coverage 
against damage to his building, against break-ins, storm damage 
and even workers compensation coverage. As far as he knew all of 
this coverage had long ago expired. Why would he still have cop-
ies of these old policies? There was no reason, he thought, that he 
would want to have kept them. They would have to be in a box or 
two that he had neglected to put in the dumpster.

leArnInG the VAlue OF Old lIAbIlIty 
pOlIcIes In enVIrOnmentAl cleAnups
He had been told by his attorney to look for that part of the policy 
that addressed damage to the property of others. Not damage to 
others he might do in his delivery van. That was covered under the 
automobile insurance section of the policy. Rather, it was the part 
of the policy that covered his customers (the slip and fall coverage) 
that he was looking for. His attorney had told him that part of the 
old package policies could provide him the coverage he needed 
now to address the environmental contamination on his property 
from perchloroethylene (Perc) spills below ground that had oc-
curred years earlier.

the ImpAct OF perc spIlls When reFInAnc-
InG A prOperty
It was these Perc spills that apparently had caused all the trouble. 
The landlord, a strip mall owner, had been refinancing and the 
bank required that he conduct a simple environmental audit that 

had included soil sampling. The samples had shown Perc in the 
soil at his end of the strip mall. The landlord was going to have 
to clean this up to get his refinancing. The cleanup would be ex-
pensive and the dry cleaner was expected to take care of the bill 
because he was the one who had accidentally put the Perc into the 
soil over the many years of his operation there. The attorney had 
assured the dry cleaner that this was indeed legal. The law in his 
state required that “the polluter” remove the pollution or at least 
reimburse the landlord if he had to have it done. Up until this time, 
the dry cleaner had not considered himself a polluter–it was a new 
role he was going to have to get used to before this nightmare 
would be over.

utIlIzInG Old cGl pOlIcIes tO Fund enVI-
rOnmentAl cleAnup
His attorney had explained that in his state, as in most states, it 
took policies issued before 1986 to pay for environmental inves-
tigations. This was because the later policies contained pollution 
exclusions that the courts in his state recognized as barring cover-
age for Perc spills. Paying the landlord’s environmental experts 
was likely to be too great for the dry cleaner to handle. After years 
of operating a successful business, he had significant savings, but 
these ongoing costs could deplete that savings account in no time. 
He may even need to consider bankruptcy unless he could find 
those insurance policies issued before 1986, and successfully file 
claims that would require his insurers to step in and defend him.

cAllInG In the InsurAnce ArcheOlOGIst
Digging around in the attic, he succeeded in finding one collec-
tion of old policies, but these policies dated only to the late 1990s. 
Telephoning the insurance agent identified on the policies, the dry 
cleaner found that that insurance agency was no longer in busi-
ness. Despairing, he reported his lack of success to the attorney, 
prepared to discuss bankruptcy instead of insurance recovery. 
However, the attorney suggested another option. He suggested that 
the dry cleaner hire an insurance archeologist to see what insur-
ance might be located elsewhere.

The environMenTAl reMediATion rePorT.. .

Continued on page 12

The Next SEFA Board Meeting 
9:00 am - 12:00 Noon, Saturday, November 2, 2019 

Gaylord Palms Hotel and Convention Center 
6000 W. Osceola Pkwy 
 Kissimmee, FL  34746
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POSEIDON
®T E X T I L E  C A R E  S Y S T E M S

IS HERE… True WetCleaning!
A NEW KING OF THE SEA 

DISTRIBUTED BY:

3920 Holden Road
Lakeland, FL 33811

(800) 232-5736 (863) 701-7714

Engineered to exceed the professional
fabricare industry’s highest standards,
the Poseidon Textile Care System
delivers unrivaled programmability for
undisputed and superior wetcleaning
results. 
Poseidon harnesses high-performance
Soft-Mount Wetcleaning Machines and
Intelligent - Fully Programable Moisture
Control Dryers for results and
efficiencies that outshine traditional
Dry Cleaning.
 

Visit ...  poseidonwetcleaning.com  ~ laundryproofflorida.com 

EH030 - 30lb (4.4 cu ft),
EH040 - 40lb (6.1 cu ft),
EH060 - 60lb (8.4 cu ft ,
EH090 - 90lb (13.9 cu ft)

ED260-(30lb)
ED340-(40lb)
ED460-(60lb)
ED660-(85lb)

Washers:   

Available Sizes:
Dryers:      

Call for a
Demonstration

Location Near You

99 Fully
Programable Cycles
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For all your dry cleaning, laundry and janitorial supplies 

Now is the time to switch 
to paperless! 

GO GREEN  
GO PAPERLESS 

Stay in Control, Connected and Informed digitally 

With all of the tools available now 
You can easily manage your account in one place   

You do not need paper anymore! 
 

Stay Connected 
Get up to date 

technical guidance, 
download safety 
data sheets, get 
easy access to 
events, helpful 

links and useful 
documents.  

Thank you for supporting our initiative to 
 

Go Green , Go Paperless 
 

    Contact us at info@fabricleansupply.com to enroll 
 

 

stay in control 
Access your 

accounts payable, 
review invoices and 
monthly statements 

and pay 
electronically from 
virtually anywhere, 

anytime! 

Stay Informed  
Have everything 

you need, all in one 
place, for easy 

reference, tracking 
and budgeting. Stay 

on top of your 
orders and 

payments by 
having an e-mail 
notification when 

they happen. 

By enrolling in FabriClean Paperless E-Communications, I agree to receive my statements and other 
documents electronically. I will receive an email when my statement or notice is available to view online. 

 

SDLS Coming to Orlando in 2020

iTS oFFiCiAl!  SeFA’S  SouThern dryCleAnerS 
And lAundererS Show (SdlS) iS reloCATing To 
KiSSiMMee FloridA  on June 13 - 14, 2020.  The gAy-
lord PAlMS hoTel AS The ConvenTion CenTer 
(PiCTured ABove) iS The new SiTe.  wiTh The Con-
venTion SPACe, MeeTingS rooMS, And hoTel AC-
CoMModATionS All under one rooF iT iS A Per-
FeCT SeTTing.

“This is a great opportunity for SEFA”, offered Rhonda Eysel, 
SEFA President.  “The hotel is gorgeous, the event space is terrific 

and I think we will have a tremendous show.  I think having the 
Hotel and Convention Center under one roof is a great change.”

Located only a few minutes away from Orlando International Air-
port, near the major highways, but yet far enough outside the most 
populated attracting, the Gaylord Palms is a unique opportunity.  
On-site parking will make is easy for all those wishing to attend.

“The Gaylord Hotel has a great space, and will be able to handle 
the unique challenges a live equipment show poses,” added Peter 
Blake, SEFA Executive Director.  “We have been trying to secure 
a spot in Central Florida for years, and we have finally found a 
space that is both feasible and relatively affordable.  I feel ex-
tremely confident that location will translate into some of our big-
gest attendance numbers in years.”

The SEFA Board is already hard at work planning the event and 
looking at ways to make the SDLS even more beneficial.  SEFA 
is looking to include more laundry, wetcleaning, and even coin-
op exhibitors.  They are also looking to include a wide variety of 
workshop speakers and topics.

SDLS 2020 will be a can’t miss event -- mark your calendars now!

Keep watch on www.sefa.org for all the updates!

SAve The dATe.. .
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Text Label Printer
Permanent Clothing 
Label Cartridges 
Eliminate paper tags 

Scanner/barcode
Pre-printed sequentially numbered 
heat seal barcode labels in one 
day, Four sizes with or without 
a side stripe

Heat Seal Presses
You Deserve the Best! 
The Ultimate Heat Seal Machine
  Choose from 3 models, 7 interchangeable   
   lower platens, single or dual heat
        115V or 230V    2 Year Warranty
           Proudly Made in the USA • Built to OSHA Standards

Save Time, Labor and Money 
with EzProducts

Stop Shaking Out Shirts 
Genuine MBH Rope-Ties 
& Zip-Ties
Five Colors available for special handling, finishing or routes

Molly the 
HangerDolly 
Easily store 
and transport 
500 hangers

EzLabelOff 
Removes heat 
sealed labels from 
most fabrics

Toll Free

877.906.1818
www.ezpi.us

Working backward 
from the earliest in-
surance policy, the 
insurance archeologist 
was able to discover 
that another insurance 
agency had purchased 
the defunct agency’s 
book of business prior 
to closing.

Contacting that insur-
ance agency, the archeologist found that old policy files no lon-
ger existed, but that the agent would permit him to review his old 
accounting files. A review of these files identified some premium 
notices issued to the dry cleaner in 1985. These notices identified 
the policy numbers, dates and insurance carrier.

The insurance archeologist provided a specimen policy issued by 
the same insurance carrier to a different dry cleaner in his state 
from the 1985 policy period. This policy had a pollution exclu-
sion on it but that exclusion, the attorney advised, was not a bar to 
coverage as long as the Perc releases had not been intentional, and 
had been “sudden and accidental.”

Using the premium notices and specimen policy together, the dry 
cleaner’s attorney was able to file a claim with the insurance com-
pany. The company stepped in to defend the dry cleaner, paid his 
attorney fees and paid the landlord’s environmental experts.

the mOrAl OF the stOry
Don’t give up. Get some professional help and look under every 
rock. Ask your attorney about how insurance archeology can help 
you locate the records you need to defend against environmental 
claims.

To find out if you have historical assets, contact us for a Confiden-
tial Insurance Archeology® consultation.

Established in 1996, EnviroForensics® is an environmental en-
gineering, consulting and remediation design firm. Comprised of 
expert engineers, scientists, and insurance archeologists. As the 
nation’s leader in applying historical coverage towards environ-
mental liability, we solve challenging problems involving politi-
cal, technical, regulatory, legal, and financial issues. We do this 
by locating historical insurance policies to fund the cost of legal 
defense against third-party liabilities, and environmental investi-
gation and remediation. 

EnvIronMEntaL rEMEdIatIon rEPort. . .

Continued from page 7



What does your business need to do  
to become EMV® compliant?

Avoid Liability.
Starting October 2015, if your business does not use EMV equipment and a data breach  

or a counterfeit transaction occurs, you may be held financially liable if you have not upgraded. 

Increase Security.
New credit and debit cards will use a chip that generates unique data for each transaction, 

making it much harder for criminals to duplicate card information and steal data.

Save Money.
Using EMV-compatible equipment may help lower your processing expenses  

by potentially reducing compliance fees.

Upgrade your equipment. Call 800.613.0148  
or email DLIStatements@TransFirst.com today! 

*$199 terminal purchase offer valid for new TransFirst customers only. Terminal offer expires May 31, 2015. All accounts subject to credit approval; 
some restrictions or exclusions apply. EMV is a registered trademark in the U.S. and other countries, and an unregistered trademark in other countries, 
owned by EMVCo. TransFirst is a registered ISO/MSP of: Wells Fargo Bank, N.A., Walnut Creek, CA, and Synovus Bank, Columbus, GA, for Visa® and 
MasterCard® transactions only. TF3893a_DLI0315AD

nail down your
emv STATUS TODAY
WITH A $199 TERMINAL OFFER.*

Let TransFirst® help you

($495 Value) 
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A-1 prOducts, Inc
Birmingham, AL
(205) 787-1403

www.a-1products.com

A.m. cheVy equIpment
Pompano Beach, FL

(844) 802-3247
drdrycleaning.com

Apex InsurAnce
Delray Beach, FL
(561) 272-9683

www.fortheinsured.com

ArrOW leAthercAre 
Kansas City, MO

800-542-7769 

centrAl equIpment cOmpAny, Inc
Columbia, SC

(803) 779-2390
centralequip.com

cleAners supply
Conklin, NY

(800) 568-7768
cleanersupply.com

enVIrO FOrenIcs
Indianapolis, IN
(317) 972-7870

www.enviroforensics.com

epsIlOn plAstIcs
Marietta, GA

(770) 578-4228
www.sigmaplastics.com

ezprOducts InternAtIOnAl, Inc
Wauchula, FL

(863) 767-0155
www.ezproductsinc.com

FAbrIcAre mAnAGement
Acworth, GA

(888) 299-9493
www.fabricaremanager.com

FAbrIcleAn supply
Decatur, GA   770-981-2800 

Columbia, SC   803-776-7988 
Tampa, FL  813-623-3553 

Jacksonville, FL   904-696-7688 
Nashville, TN   615-254-5192 
Knoxville, TN  865-689-1221 

Birmingham, AL  205-251-7272

FAbrIcOAch
Jim Groshans, jim@fabricoach.com

(954) 850-3618
www.fabricoach.com

FAbrItec InternAtIOnAl, Inc
Lutz, FL

(813) 990-7401
www.fabritec.com

FOrentA
Morristown, TN
(423) 586-5370

www.forentausa.com

GulF stAtes lAundry mAchInery
Alpharetta, GA
(770) 343-8455

www.gslaundry.com

heArtlAnd pAyment systems
Clarksville, MD
(352) 246-4600

www.heartlandpaymentsystems.com

IndustrIAl equIpment & supplIes
Miami, FL

(800) 969-4766

InterstAte chemIcAl
Lakeland, FL

(863) 607-6700
www.interstatechem.com

Jcz cOnsultInG
Mt. Gretna, PA
(717) 507-4607

www.janezellers.com

KleerWIte chemIcAl
Henrico, VA

(804) 721-8853
www.kleerwite.com/www.smartpel.com

Kreussler, Inc
Tampa, FL

(813) 884-1499
www.kreussler.com

lAundry prO OF FlOrIdA
Lakeland, FL

(813) 300-7148

m&b hAnGers
Leeds, AL

(205) 699-2171
www.mbhangers.com

nIe InsurAnce 
St. Louis, MO 

(800) 325-9522 
www.nie.biz

n.s. FArrInGtOn & cO.
Winston-Salem, NC

(336) 788-7705
www.nsfarrington.com

r.r. street & cO., Inc
Naperville, IL

(630) 416-4244
www.4streets.com

smIth brOthers
Chapel Hill, NC
(252) 793-2579

the rOute prO 
1-877-DR-ROUTE 

www.theroutepro.com

seItz, Inc.
Tampa, FL

(813) 886-2700
www.seitz24.com

steIner-AtlAntIc cOrp
Miami, FL

(800) 333-8883
www.steineratlantic.com

unI cleAn dIrect, llc
Cleremont, FL
(321) 297-4286

www.unicleandirect.com

unIOn drycleAnInG mAchInes
McDonough, GA
(404) 361-7775

www.uniondc.com

W.A.G. equIpment llc
Mount Juliet, TN
(615) 830-5959

www.wagnashville.com

WhIte cOnVeyOrs, Inc
Cary, NC

(800) 524-0273
www.white-conveyors.com\

WIllcO FOrms
Mike Fleming

(800) 375-3676
Golden City, MO

2019 SeFA’S Allied TrAdeS.. .

These suppliers support the work of SeFA as Allied Trades 
Members. when you need supplies, equipment or other goods 
or services, contact a SEFA Member first. 



We Find Funds. We Clean Up. You Stay Open.®

We’re a full-service environmental consulting 
firm that has cleaned up more dry cleaning 
sites than any other firm in the USA. We’re the 
only firm that focuses on finding the money 
to pay for investigation, cleanup, and legal 
defense. We restore the value of your property 
while protecting you from regulatory and legal 
issues. Call us today.

Turning environmental 
liabilities into assets

     enviroforensics.com  866-888-7911


